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Who is Chasity Johnson?
• Interned in the music industry in Miami 
• Started blogging before blogging was a thing 
• Eventually got picked up by NBC5 Chicago  
• and the Chicago Tribune 
• Used the power of social media to grow readership 
• Won an Emmy for “New Media Interactivity” 
• Began helping businesses develop social media 

brand identity and grow followings 
• Moved to London - Studied at Goldsmiths 
• Began working freelance with agencies 
• Work as a content strategist at M&C Saatchi 
• Associate lecture in social media at Goldsmiths



One more thing about me… 

I  don’t really l ike to lecture



Soooooo… 

What is social media?



Social networking sites can be defined as web-
based services that allow individuals to (1) 
construct a public or semi-public profile within 
a bounded system, (2) articulate a list of other 
users with whom they share a connection, and 
(3) view and traverse their list of connections 
and those made by others within the system. 

Chaffey, D., & Ellis-Chadwick, F. (2019)



How many  
social media  

networks  
can you  
name?







•  Increase brand awareness 
•  Humanise your brand 
•  Establish your brand (or yourself) as a thought leader 
•  Stay on the radar 
•  Increase web traffic 
•  Generate leads 
•  Source content 
•  Reputation management 
•  Crisis management 
•  Customer and audience engagement 
•  Learn more about your customers 
•  Targeted advertising 
•  Retargeting 
• Prove return on investment (ROI)

Benef i ts of social media market ing:



Two common ‘untruths ’ about social media



Social media is an afterthought…







Integrated 
Market ing 
Communicat ions
Is the concept under which a 
company carefully integrates 
and co-ordinates its many 
communications channels to 
deliver a clear, consistent 
message about the 
organisation and its products".
Smart Insights (n.d.)



HOW TO WIN FRIENDS AND INFLUENCE PEOPLE 

“The only way I can get you to do anything is by 
giving you what you want.” 

- Dale Carnegie 
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Who is Super Man?
▲ Technologically advanced species that resembles humans.
▲ The Kents teach Clark he must conceal his otherworldly origins and use  

his fantastic powers to do good.
▲ As Clark Kent, he wears eyeglasses to disguise his face and wears his Super   

Man costume underneath his clothes so that he can change at a moment's   
notice.
▲ Since the beginning, he has had superhuman strength and a nigh-invulnerable

body.
▲ In the earliest comics, Superman travels by running and leaping.
▲ X-ray vision is introduced in Action Comics #11 (April 1939) and heat   

vision in Superman #59 (Aug. 1949)
▲ Siegel understood that Superman's invulnerability diminished his appeal 

as an action hero, and so wrote a story introducing “K-metal", whose   
radiation harms Superman.

▲ Today, Superman is commonly seen as a brave and kind-hearted 
hero with a strong sense of justice, morality, and righteousness. 
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Empathy ChartDominic Lee
▲ 25 years old
▲ Lives in London
▲ Single, but wants a significant other
▲ Has an active social life
▲ Likes fashion, but isn’t fashion obsessed, has his own personal style
▲ Loves music, including hip hop and alternative 
▲Works at start up in Shoreditch
▲ Hangs out in Shoreditch, Hackney, Peckham, Bethnal Green, Brixton
▲ Has a membership at PureGym, but rarely goes and when he does go

isn’t sure what to do
▲Wants to lose weight and gain muscle
▲Wants to feel more comfortable in his body
▲ Has heard the saying: “Get fit in the gym, lose weight in the kitchen,” but isn’t   

sure what to eat and when to eat it
▲ Gets most of his fitness info from YouTube and Instagram
▲ Follows @rix.official and @thorbjornsson on Instagram and watches The  

Lean Machines on YouTube
▲ Believes he can get fit, but knows he needs the tools to do so



Where to get data and insights from: 

Google Trends - (https://trends.google.com/) 
Trends in search volume by country 

SimilarWeb - (https://www.similarweb.com/) 
Provides traffic ranking of individual sites and their sources of traffic.  

Nielen - (https://www.nielsen.com/) 
Nielsen is a global measurement and data analytics company. 

Pew - (https://www.pewresearch.org/) 
Pew Research Center is a nonpartisan fact tank that informs the public about the 
issues, attitudes and trends shaping the world. 



Where to get “customer” insights from: 

Customer insight is knowledge about customer needs, profile, preferences and digital 
experiences from analysis of qualitative and quantitative data. Specific insights can be 
used to inform marketing tactics directed at groups of customers with shared 
characteristics. (Chaffey, D., & Ellis-Chadwick, F., 2019) 

1. Followerwonk - https://followerwonk.com/ 

2. Social Bakers - https://www.socialbakers.com/statistics/facebook/pages/
total/united-kingdom 

3. BuzzSumo - https://app.buzzsumo.com 

4. Nuzzel - https://nuzzel.com/ 

5. British Library - https://www.bl.uk/business-and-ip-centre 



The foundat ion of a 

Social Media  
Strategy





Benefits of Instagram for Businesses 

Over ⅓ of Instagram Users Have Used The App To Purchase A Product Online 

Instagram’s Ad Platform Has Access To The Most Advanced Social Media Advertising 
Targeting Options Available 

Sales and Leads Are Trackable Through Instagram Ads So You Can See Clear ROI 

Instagram Differentiates Personal Profiles from Business Profiles (extra features) 

Instagram’s User Base Allows You To Tap Into An Otherwise Unreached Customer 
Base 

Build An Audience That Will Stay Connected With Your Brand 

Strengthen Your Relationship With Your Followers And Potential Customers 

Learn The Likes And Dislikes Of Your Customer Base



Basics of a good Instagram page… 

Public (Not Private) Profile 
Recognisable & Searchable @Username (i.e., Handle) 
Easily Searchable Business Name 
An On-Brand Instagram Profile Picture 
Delightful, Actionable, Informative Bio 
Trackable Link in Your Bio (That You Change Regularly) 
Enabled Notifications 
High-Quality content 
Consistent, Regular Posts



THINK OF INSTAGRAM AS A MAGAZINE



WHAT ARE YOU REALLY SELLING?



Instagram revealed that there are three main factors that determine what you see in your Instagram feed: 
1. Interest: How much Instagram predicts you’ll care about a post 
2. Timeliness: How recent the posts are 
3. Relationship: The accounts you regularly interact with 

There are also three additional criteria that play a smaller part in your Instagram feed rankings: 
•Frequency: How often a user opens Instagram 
•Following: Content from all accounts a user follows 
•Usage: How long a user spends on Instagram

“The order of photos and videos in your feed will be based on 
the likelihood you’ll be interested in the content, your relationship 

with the person posting and the timeliness of the post.”

The Instagram algorithm… mwahahahaha!



On Instagram, a shadowban hides your Instagram 
posts from users who don’t follow you, which can 

be detrimental to growing your account and 
getting more followers. More specifically, if you 
get shadowbanned on Instagram and use hashtags in 
your post, only you and your current followers 
will see your post when they search for the 

hashtags you used.

The Shadowban… mwahahahaha!



1. Don’t use banned or broken hashtags on your posts 

2. Don’t use software that violates Instagram’s terms of service: 
Instagram recently updated its algorithm to be tougher on bots, including bots that auto-like, auto 
comment, and bots that grow your followers. If you use any kind of automation or bot-like software 
on your account, there’s a good chance that a) Instagram knows, and b) you’re going to be 
shadowbanned. 

3. Avoid big surges in your Instagram activity 

4. Avoid being reported by other users

How to avoid being shadow banned…



GROWTH



How to grow your following on Instagram …

Post consistently 
- Even if that means 1 to 2 times per week 

Post high-quality content 
- What is high-quality content? 

Post added-value content 
- Remember, your audience needs to 

know what’s in it for them 

Only “sell” 20% of the time, Pareto’s Principle 
- Would you watch a TV station that only had 

commercials?

When you do sell, be clever… 
- Show me, don’t tell me 

Talk to your current followers 
- Social media is NOT a one-way 

conversation 

Steal your competitors followers 
- Be sneaky about it ;)





LinkedIn: Chasity “Nao” Johnson

QUESTIONS?


